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On March. 25, 2020, we released the first State of the Auction Industry Amid COVID-19 report, showing
data on effects of the COVID-19 pandemic, including the unprecedented number of event
cancellations. In this report, we've included even more statistics on respondents.

In this survey, we had 8% more respondents who were not NAA members, but still in the auction industry.
81% of respondents reported they are following CDC guidelines.

Respondents work with a variety of assets, the top four being estate/personal property,
antiques/collectibles, business liquidation, and residential real estate. More than 75% of respondents
have been in the auction industry more than 10 years. In this report, we've also included in which
markets auctioneers are conducting business. Rural, small town, small city and mid-sized city all scored
fairly evenly, with large city not far behind, showing respondents are active in all markets.

An impressive 73% of respondents earn income from multiple sources, including real estate, contracting,
personal/commercial assets, marketing and management, and benefits. By far the primary source of
income for respondents was personal and commercial assets, followed by real estate. For their second
source of income, 52% indicated real estate and personal and commercial assets.

In this second week of our survey series, we saw significant shifts in buyer behavior and company
financial response. In addition, auctioneers are more easily identifying and adapting to vulnerabilities
and opportunities.
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Compliance
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Are you following CDC guidelines?
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Cancellations
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Previously, auction cancellations were largely dependent upon asset type. Most cancellations were noted for spring.
In this report, we tracked cancellation of summer auctions. So far, the 100% cancellation has not translated to
summer, but other percentages are consistent or growing.



O Should I reschedule and when?¢

O When will you sell my assets/hold live
events/galas, how long will the holdout be?

O Will the government allow us to have the
auctione What liabilities existe

O Will this affect turnout, participation?

O Will this affect buying, prices and values?
O How are other sales going?

O Are you still accepting consignments?

O How safe is it, what steps are being taken to
ensure safetye

O How do we move to virtual/online?

O Will online only auctions do as well as livee
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O Positive reinforcement — we will get through this; people will be ready to get out again
O Providing guidance -scheduling, processes, sanitary measures

O Giving reasonable timeframes/realistic alternatives/flexibility in rescheduling

O Keeping in contact, following up, informing

O Discussing pros/cons of postponing vs. canceling

O Showing recent auction results/sales data

O Counseling on benefits/success of virtual live/online only auctions

O Assuring we have tools/knowledge to conduct online auctions

O Providing more options for previews and pickups to reduce group gatherings, sanitary
cleanliness, delivery service options

O Using SignUp Genius for scheduling previews and pick ups

O Encouraging back up plans
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How are most of
your buyers or
donors behaving
in your market?

The past week has seen a major shift
in buyer behavior as auctioneers shift
their capabilities and messaging.

Respondents are reporting a very
large drop in buyers who are
operating the same as usual, or
expressing worry and/or fear, and an
increase in buyers adapting and
understanding.

However, this shift does not come
without some amount of buyer
frustration as they, too, learn to
adapt.
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How has your live auction attendance
been affected?
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Live auction attendance continues to be affected with a large number of auctions still being canceled. The amount
of auctioneers transitioning to online remains consistent. Normal live auction attendance saw a significant drop.




How has
your online
bidding
participation
been
affected?

Challenges with Preview/Load
out Scheduling

Canceled/Postponed

Decreased Results

Decreased Traffic

Increased Results

Increased Traffic

Just Started Online

No Significant Effect

N/A

Compared with last week, more online auctions are seeing effects on
their bidding participation. More respondents are reporting challenges
with preview/load out scheduling and canceled/postponed auctions.
And, while auctioneers are still seeing decreased results and traffic, even

more are seeing increased results and traffic.
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Vulnerabilities
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Auctioneers are more clearly identifying vulnerabilities in their market. This week, respondents saw an increase in every
variable of vulnerabilities, apart from those who reported none. The biggest jumps came from cancellations and
postponements, fear of an unknown economy, and loss of business/income, which is a very real reality for auctioneers.



What new opportunities are you seeing G

as a result of COVID-19?
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Auctioneers are adapting and seeing new opportunities more this week than last week. Business efforts have shifted and
increased in nearly every opportunity presented.
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How are you or the company you work for
responding financially for the business?
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While 53% of respondents last week were conserving, there have been large shifts this week in those who
have had to make more drastic decisions such as halting expenses and reducing staff. However, there
was also a jump in those looking for the opportunities.




We've Gone Virtual

Unknown

Nothing Yet

Slowed by Other
Last week we reported that most respondents Industries

in the real estate field were not seeing
noteworthy effects on closings. However, this
week the data shows an increase in those
companies going virtual, and those who have Expect Changes
definitely been affected. Other industries such
as banks and government offices continue to

slow closings.
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As of March 25

As of April 1

From last week, the number of banks reported by respondents to be operating “status quo” was cut in half. Other
metrics remained consistent, apart from “minor changes,” which respondents are saying more than doubled this week.



What are your non-profit clients doing G

because of event cancellations?

Non-Profit Clients
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Some good news for fundraising auctioneers is that many more clients are open to exploring options and alternatives this
week as opposed to last week. While cancellations and postponements are still high, it will be interesting to see how this
shift continues.



Exploring Options
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online/virtual events for their clients. Many are still on hold and waiting.



Contact: Adam Kenne

S ponSOrS akenne@auctioneers.org

(913) 563-5421

auctioneer &
SOFTWARE <\

Powered by Spectrum Net Designs .—

BidS@ter. com

auctioneersoftware.com bidspotter.com
Contact: Brandon Kaptein Contact: Sales Team
brandon@auctioneersoftware.com sales@bidspotter.com
866-773-2638 866-597-2437

“MarkNel proxibid

PLATFORM

themarknetplatform.com proxibid.com
Contact: Jerry Lowry Contact: Sales Team
ierlowry@marknetalliance.com sales@proxibid.com

888-307-6545 877-505-7770


http://auctioneersoftware.com/
http://themarknetplatform.com/
http://bidspotter.com/
http://proxibid.com/
http://auctioneers.org

